CONSULTATION ON OPTIONS FOR IMPROVING INFORMATION ON THE LABELS OF ALCOHOLIC DRINKS TO SUPPORT CONSUMERS TO MAKE HEALTHIER CHOICES IN THE UK
- RESPONSE OF THE PORTMAN GROUP

1. The Portman Group (TPG) is the social responsibility organisation for UK drinks producers
.  Our role is:

· Encouraging and challenging the industry to promote its products responsibly, mainly through the operation of the Code of Practice on the Naming, Packaging and Promotion of Alcoholic Drinks;

· Demonstrating leadership on best practice on alcohol social responsibility through the actions of member companies; 

· Speaking on behalf of members on these issues to inform public opinion and policy.

2. We consider that option 2, a renewed and strengthened self-regulatory agreement with the alcohol industry, is the best way to achieve the Government’s and Devolved Administrations’ aims concerning the delivery of health information on drinks labels.
3. We therefore support the detailed response to this consultation that has been submitted by trade associations.

4. We believe that option 1, doing nothing, would not deliver the wider implementation of the scheme as quickly as the Government and Devolved Administrations desire.
5. We believe that option 3, mandatory regulation, would be disproportionate.  It would be burdensome to the industry; would be costly, particularly for smaller companies; and would result in the discontinuation of supply of some products to the UK on the grounds that the cost of compliance makes their import commercially unviable.  
6. All Portman Group member companies, who collectively account for the majority of alcohol sold in the UK, have committed to displaying on their product labels all five elements of the original Department of Health scheme.

7. In addition, we are prepared to do the following:

· encourage implementation of the labelling scheme by endorsing it in the Best Practice Guidelines section of our Code of Practice on the Naming, Packaging and Promotion of Alcoholic Drinks;
· assist in ensuring consistency of messaging by advising companies on compliance with the labelling scheme through our Code Advisory Service (having first agreed the criteria on flexibility of content and presentation with Government and industry);

· undertake periodic monitoring of, and full, open and transparent reporting on, industry's progress towards its target level of implementation.

8. Having collected pledges from various companies in the industry, and from certain trade associations on behalf of their memberships, we are confident that the Government’s and Devolved Administrations’ target levels of compliance can be achieved, as is outlined in the trade associations’ response.
9. We welcome the fact that the Devolved Administrations are participating in the consultation and have recognised the advantages of a UK-wide approach. We share the view of the trade associations that a single, consistent approach to labelling across the UK is essential, both for the benefit of consumers and businesses.  The imposition of a mandatory regime by one or more of the Devolved Administrations would act as a completely unjustified barrier to trade within the UK. 
10. We should stress that in some cases the commitments from our member companies, like those from other companies in the industry, are ‘in-principle’ commitments.  They are subject to the new Government confirming its expectations in respect of labelling content in light of the research that the Department of Health is hoping shortly to commission.  Those of our member companies who are not currently implementing the labelling scheme may reasonably delay amending their labels until the current uncertainty over future expectations has been resolved.  The target dates for implementation should be adjusted at that time to reflect the delay in clarification of what is expected of the industry. . We would expect the Government and Devolved Administrations not to make any further changes to labelling requirements for at least five years and to take into account the length of time necessary to make such changes
11. We trust that this response demonstrates the Portman Group’s commitment to supporting the use of drinks labels to communicate important health-related information and our willingness to play a key role in increasing the wider industry’s implementation of the Department of Health’s labelling scheme.  We look forward to working with the Government and Devolved Administrations to help ensure that your compliance targets are met, and hopefully exceeded, by industry.
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� Current member companies are AB InBev, Bacardi Brown-Forman Brands, Beverage Brands, Carlsberg, Diageo, Heineken, Molson Coors and Pernod Ricard
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