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CONSULTATION ON THE PORTMAN GROUP CODE OF PRACTICE (naming, packaging and marketing of alcoholic drinks)
ALCOHOL FOCUS SCOTLAND RESPONSE

Thank you for the opportunity to respond to The Portman Group’s consultation on it’s Code of Practice.  The consultation document was very well laid out, with very clear explanations making the response much simpler.

The response below from Alcohol Focus Scotland refers specifically to every numbered question asked in the consultation document. 

Rapid drinking 

1a) Yes, the Code should contain a provision which disallows the explicit encouragement of rapid drinking, or the ‘downing ‘of a drink.  The very nature of products such as shooters and slammers is intended to heighten or quicken intoxication and we would support a new provision which effectively prevents the marketing of such products
1b) We would support an extended provision to disallow implicit encouragement of rapid drinking, even though this would impact on a wide number of existing drinks such as ‘shot glasses’ and ‘test tubes’.   The recent move by the industry to encourage sensible drinking and enjoying drinks responsibly within product advertising etc., would seem contradictory by then encouraging drinks which are designed to quicken levels of intoxication (or at least appear to by their style).

1c)  We would view this as a compromise if a new provision to disallow rapid drinking was not adopted.
Website Age Verification Pages

2a) Yes, the industry has a responsibility to put in place measures that allow access only by AVP.  

2b)  We agree that the code should stipulate the method of age verification by visitors having to enter their date of birth as a minimum.  We feel that the argument regarding some over 18s having difficulty accessing a website because of this is very weak and would suggest that this might only apply to a very small percentage of visitors.

2c)   The Code should require access only through an AVP or a password for each visit to the site.

Sexual Success

3)  We agree that the current rule concerning sexual success is appropriate.
Replica Kit In Children’s Sizes

4) We agree that TPG should remove the special exemption from code rule 3.2.  

Surrogate Marketing

5)  We agree that the current codes would seem to provide sufficient protection, but that the matter should be monitored to help identify any potential exploitation of the code.

Detailed rules for particular media/activities
6a)  In the introduction to the consultation document, reference is made to the Government’s opinion of the Code “The Government has acknowledged the Code as an effective instrument of self regulation and welcomed the efforts of the industry to contribute to the reduction of alcohol misuse through active compliance with the Code”.   

Alcohol Focus Scotland believes that the Code could improve upon this even further by extending the labelling on alcoholic products.  It is helpful to have unit content labelling in place on products but to truly contribute to the reduction of alcohol misuse, labelling needs to go further by highlighting unit content against recommended limits.

6b)  We welcome the Advisory Service Help Notes and pre-launch advice that can be sought by the industry.
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